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For more than 42 years, social responsibility
has been a guiding principle and core value for
TISCO Group. The organization conducts its
business operations with the highest ethical
standards, focusing on providing quality
financial products and services that create
sustainable value for all parties concerned --
shareholders, customers, employees and
society in general.

Over the years TISCO Group has continually
exhibited its commitment to social
responsibility through educational support, the
Youth Efficiency Development Program by
TISCO Foundation, life quality improvement
projects for the underprivileged, promotion of
art and culture and various conservation
programs. This commitment is also expressed
through our “Volunteer Spirit”, which organizes
quarterly blood donation drives and disaster
relief campaigns.

To formally embody our principles and carry
out these works, in 2010, TISCO Group
established a Corporate Social Responsibility
Department, which is dedicated to developing
CSR projects and coordinates with other
departments. All social responsibility projects
are developed to comply with TISCO Group’s
mission to create sustainable value for
communities and Thai society.

In keeping with that commitment, TISCO
Group is making this CSR Report available to
the public, in compliance with the guidelines of
the Corporate Social Responsibility Institute
and Global Reporting Initiative (GRI).

Last, but not least, | want to thank all
shareholders, customers, business partners,
and particularly all volunteer-spirit employees,
who have supported charity projects and
social contribution schemes throughout

the year 2010.

Oranuch Apisaksirikul
TISCO Group CEO
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ABOUT TISCO

dd9nfAu Vision
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TISCO is a provider of professional financial solutions which create sustainable value for our customers,
our shareholders and society. We pride ourselves on maintaining exemplary standards of corporate
governance.

@hﬁﬂuﬂaaaaﬁns Corporate Values
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e Customer Priority : With a focus on quality, the
organization aims to meet the demands

of customers by placing strong emphasis on their
satisfaction and success.
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e Integrity : Employees of TISCO Group conduct
themselves with honesty and follow a code of ethics
of the highest standards.
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¢ Reliability : The organization creates added value
in our financial services through the professional skills

and reliable performance of our team.
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e Mastery : TISCO staff are obligated to continually
learn and develop themselves, striving for outstanding

capability and skill to maximize customer satisfaction.
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usen naliwiuudeansu 11n (Un1BU)
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TISCO Financial Group Plc.

TISCO is a listed company on the Stock Exchange of Thailand. Its financial subsidiaries include :

SWIAINELN 310A (NAITW) TISCO Bank Public Company Limited

UImMsswmens : Buwdhnyniszinm, Iwenuuzinnig Providing all types of deposit & current accounts,

AN, éa“u’m%ﬂ’mmnu , %m’farﬁn%ﬂmﬂuﬁ, investment advisory, auto hire purchase, mortgage loan,
Fwidoaunlszaad, Fuwdoians, Fwido SME, consumption loan, SME and corporate loans, life & non life
%uL’faqiﬁa, vinmsdenunouaslsznudie, insurance, cash management and custodian service.
‘l_l%ﬂ’]i‘:f@ﬂ’ﬁl:‘m LLﬂzﬁﬁI@ La HAT TISCO Bank has 45 branches nationwide ( 22 branches in bangkok area).

sl 45 mnidszne (22 sanlunganwg Ysumma)

uSEmuannindnaln 90 TISCO Securities Company Limited
u%nﬁiqiﬁaﬁﬁnﬂ%Wﬁ Y U%ﬁﬁ%ﬂm HRANNIN 5, Providing securities brokerage, derivatives, internet
mmﬁavgﬁui u’%msé?}uam an9dunaiiia, trading, securities research, financial advisory and
AANLARANNINE, ﬁ'ﬂ%nmmiﬁmmgiﬁa investment banking.

WRZTRTTUND TISCO Securities has 6 branches nationwide.

15804 6 s nalszing

s a a € as o o . .
U%iemvaanﬂiwmﬂmiﬂamuﬁﬂﬁ' N TISCO Asset Management Company Limited
u’%miqiﬁﬁ@msnamu C NAINWII, 131 3Te8 Providing mutual funds, internet trading, private fund
MIBWNBsiia, NaINUFIUYAAN, NaINUE1TABITN  and provident fund management.

uSHm Nalnaasds 310 TISCO Leasing Company Limited
UImsawsanzidausn nu@ﬂurﬂ@ﬂﬁmﬂ Providing car leasing service in provinces.
15und 4 mm’%ﬂi:mﬂ TISCO Leasing has 4 branches nationwide.

s € o o . . .
u3im land s1ia Hi-Way Company Limited
USMTRWTaIN TaTnINTUNUIUG Providing motorcycle hire purchase service.

SL‘HL"IJ@]T]EJ WY UazLSumma

uSim faln Toatien Aade 31na TISCO Tokyo Leasing Company Limited
13NIRUBeRRTIATaIINTINa N TW Bl E] uringugne Providing machinery leasing for commercial purposes
Aa Ay A o a . . .
idyanagluiivhsialudszmalng to Japanese firms in Thailand.

voyanwinisiiundnAry Financial Hi-lights

AUoY : d1uuan Unit : million baht
2550/2007 | 2551/2008 = 2552/2009 | 2553/2010
n“"ﬂsqnﬁ Net profit 1,651 1,714 1,988 2,888

Juwasdru (u1n) Dividend per share (baht)

usuans Preferred 2.8 2 2.24 2.25
a0ty Common 1.8 1 1.74 2.25
AunSweisou Total Assets 98,953 126,173 138,804 171,408
SIUIUADSUEIABOURDEIA 2553 3
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OUR APPROACH TO REPORTING

CSR Report 2010 covers
business, social and
environment related
operations of TISCO Groups
and its subsidiaries from
January 1, 2010 to
December 31, 2010.
Information in this report
came from different
departments concerned.

It is the first year that report’s
content was developed

in compliance with G3
Guidelines, the cornerstone
of GRI’s Sustainability
Reporting Framework.

As this is the TISCO’s first
CSR Report based on GRI
criterias, and information
collection process remains
under development,

its content regarding
economical, social and
environmental impacts

may not be perfectly in
compliance comply with G3
indicators. TISCO Group will
improve this report further,
making it more completed
with content covering all
significant areas in the future.
For more information, contact
Corporate Marketing

& Communication,

TISCO Financial Group

Tel. 02633 6904

Email : tisco_pr@tisco.co.th
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TISCO Group realizes that
success is measured not only
by profitability and financial
statistics. As maintaining and
contributing to the
foundations of society is an
essential component of
sustainable growth, the
organization is dedicated to
doing business in a socially
responsible manner,
participating in community
and national development
through various activities.
TISCO staff have set up

a number of working groups
to operate and monitor
projects which make a
contribution to society in the
realms of community
development, promotion

of the arts and culture and
conservation of nature.

In 2010, TISCO established
a special division for
Corporate Social
Responsibility, dedicated to
developing CSR projects in
line with a coherent
expression of the
organization’s goals

and vision.

TISCO’S SOCIAL

RESPONSIBILITIES

INCORPORATE INTO THE

FOLLOWING PRACTICES :

1. Good corporate governance

2. Ethical business operation

3. Responsibility on
Consumers

4. Community and Social
Development

5. Respect on human rights
and labor justice

6. Environmental Conservation

. Innovation from social works

8. Report on social and
environmental activities

~
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GOOD GOVERNANCE : THE FOUNDATION OF TRUST



GOOD CORPORATE
GOVERNANCE

With the aim of providing
financial solutions in
compliance with the highest
ethical standards, TISCO
Group has initiated

a Corporate Governance
Policy to define governance
and operational structures
and a code of conduct for

all employees. A Governance
Charter has been drawn up
to aid in the implementation
of a centralized operating
policy for adoption across

all subsidiary companies.
Our Corporate Governance
Code of Conduct is
established as a set of
guiding principles to ensure
that all TISCO subsidiaries
conduct business operations
with maximum accountability,
transparency, and equitable

8 SIYIUAIUSUEINBOUFDAIAN 2553
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treatment to all stakeholders.
The Corporate Governance
principle covers five main
areas : Rights of shareholders;
equitable treatment of
shareholders; role of
stakeholders; disclosure

and transparency; and
responsibilities of the board
of directors. (For more
information about TISCO’s
corporate governance
structure, visit
www.tisco.co.th)

Rights and benefits of
shareholders are the first
priority. By providing all
options and encouraging all
shareholders to exercise their
rights, TISCO communicates
with all shareholders and
opens the floor for them to
opine, ask questions and
suggest policies in the
meeting attended by the
Board members and senior
management. Shareholders
can cast the votes with the
presence of neutral

party for transparency.

Equitable treatment of
shareholders. TISCO treats
all shareholders fairly and
equally. They will receive
important and accurate
information at the same time.
Cumulative voting system is
provided to allow minor
shareholders to exercise their
rights to propose and vote for
independent directors.

To ensure transparency

and equitable treatment,
shareholders are allowed to
cast their votes for individual
directors. Should any
conflicts of interest
transactions occur, they must
be considered thoroughly

by the Audit Committee

and report to the Board

of Directors meeting

for approval.

Roles of all stakeholders.
TISCO ensures that the rights
and interests of all
stakeholders are treated with
care and well protected.

S1YIMUAIUSUEINBOUFDAIAN 2553
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Shareholders : Return their
investment with good
business performances and
provide channels for them to
be able to fully exercise their
rights.

Employees : Support their
learning and development
continuously with fair
treatments and compensations.

Customers : Respond to
various needs of customers
with client centric practices
and provide channels for
them to voice their opinions.

Business Partners : Abide
by binding contract
conditions, rules, regulations
fairly and equally.

Competitors : Compete with
fairness and ethical values.
Avoid creating negative
impacts to the industry.

Society : Aware of social
responsibilities as one
of the duties.

Environment : Promote
environmentally friendly
practices and organize
activities that focus on
environmental conservation.

Disclosure and Transparency.
TISCO emphasizes on
providing accurate, complete,
transparent, equitable and
timely information. Several
meetings with various groups
of stakeholders are set up
with senior management
participation to present the
company'’s information and
respond to inquiries

Responsibilities of the Board.
TISCO has clearly established
proper structure of the Board
as well as guidelines for the
Board on duty of care and
duty of loyalty. The Board of
Directors delegates other
committees to take on tasks
that require in-depth
consideration. Moreover,
CEO and Board

performance will be evaluated
according to best practice of
corporate governance.

1 0 SIYIUAIUSUEINBOUFDAIAN 2553
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*TISCO Financial Group Plc.
received a rating of
“Excellent” under the
Corporate Governance
Report of Thai Listed
Companies 2010.

*Shareholders can contact
the audit committee of
TISCO Financial Group
directly. For enquiry about
any TISCO operation,
please contact the
company'’s Call Center.

ETHICAL BUSINESS
OPERATIONS

Since its establishment,
TISCO has considered the
pursuit of ethics in business
as a core value, and this has
had a profound effect in
shaping our corporate
culture. A code of business
ethics has been introduced
into the compliance manual,
as have various guiding
principles to assist executives
and employees in the correct
performance of their duties.
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TISCO Group’s Code of
Corporate Ethics reads as
follows :

1. All employees shall
conduct their duties with
honesty and fairness at all
times.

2. TISCO Group shall ensure
that the business is operated
with prudence and
professionalism; competence
and expertise shall be
exercised appropriately,
according to each particular
set of circumstances.

3. Employees shall in every
instance comply with
applicable laws and
regulations and refrain from
assisting others in violating
any laws, regulations or
ethical principles.

4. Financial and other records
must be accurate and
complete.

5. Financial information
pertaining to banking and
customer transactions and
activities is deemed
confidential and shall not be
exploited for any employees
benefit, nor be disclosed to
any other party.

6. Employees shall
concentrate on their
responsibilities without
consideration of their
personal interests. Business
decisions shall be made to
ensure maximum benefits for
TISCO Group and its clients.

7. Donations to political
parties or political candidates
and payments to government
officials are prohibited.

Training sessions and tests
are regularly held to ensure all
employees clearly understand
the ethical imperatives of the
organization and the relevant
corporate regulations.
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Training and testing methods
are constantly developed and
updated to comply with
current laws and regulations.
Test results are considered

in each employee’s annual
evaluation.

Guideline for Client
Transactions

TISCO Group follows

the principle adopted by
reputable financial institutions
everywhere : “Know Your
Customer and Customer
Due Diligence” (KYC/CDD).
Employees directly involved
with financial business
operations must follow

a process of client
identification in which

all relevant information is
obtained on the nature of
the client’s business. This is
to avoid dealing with clients
involved in any illegal
business operations

or operations which have
an adverse effect on society
or the environment.

Policy on Intellectual
Property Piracy

TISCO Group does not
support intellectual property
piracy and requires all
employees to strictly follow
the law. An authorized
software usage policy is
enforced.

*TISCO Group enlists the
efforts of all executives

and employees in the battle
against corruption and
bribery. In November 2010,
TISCO Financial Group
Public Company Limited
joined the Collective Action
Coalition Against Corruption
in the Private Sector. The
coalition was formed with
support from the Institute of
Directors, Thai Chamber of
Commerce, Joint Foreign
Chambers of Commerce in
Thailand, Thai Listed
Companies Association and
Thai Bankers Association.
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*TISCO Group purchasing
policy

e Give Priority to
consideration of business
partners with ISO Standard
certification.

® Fairly compare prices,
quality and suitable
conditions.

e Refrain from doing
business deals with
companies without VAT
registration.

e Choose environment-
friendly and energy-saving
office automation.

RESPONSIBILITY TO
CUSTOMERS

In each of its four main
business divisions -- Retail
Banking, Corporate & SME
Banking, Wealth & Asset
Management, Corporate
Affairs & CSR -- TISCO
Group places absolute
importance on responding
appropriately to the needs of
our customers.

Giving the Right Information
With an emphasis on respect
for the rights of customers,
TISCO Group has a clearly
established “Communication
with the Public” policy as
follows :

e Instruction Guidelines for
Marketing Staff

Marketing staff must give all
relevant information and
instruction and provide all
reasonable suggestions to
best serve the customer,
within the boundaries of all
related laws. Staff shall
exercise due caution on
customers’ behalf, being
neither too confident of the
future nor too satisfied with
past performance.

e Guidelines and Regulations
for advertising

Advertising staff must comply
with all related laws and
regulations. The company
shall not launch any program
advertising the group’s
operation or services that is
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false or misleading.

In business for sustainable
social development
TISCO Group’s financial
products and services avoid
creating negative effects on
society and the economic
system. For example, TISCO
Bank does not offer personal
loans or provide credit cards
which support unnecessary
debt.

* TISCO has a highly
effective risk management
system and high standards
regarding customer privacy
and information security.

* Every year the company
organizes more than 40
financial and investment
seminars for customers.

*Investment advice focuses
on market fundamentals and
long-term investment rather
than short-term profits.

* TISCO has long a tradition
of taking responsibility for
our customers. TISCO
Group’s lease purchase
contract as well as other
transactional contracts are
widely accepted and meet
the standards of the Office
of the Consumer Protection
Board. To ensure fairness
and maximum benefit to
customers, the TISCO
Group has a strict policy of
adherence to OCPB
regulations.

* TISCO launched many
measures to help flood-
affected customers in the
South in 2010, such as a
reduction of interest rates
within a designated period,
debt restructuring, extended
repayment period, reduced
installment payments for
customers with financial
hardships, coordinating for
claim insurance payouts and
providing loans for customers
in need of emergency cash
during the crisis.
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TISCO Group has established
a clear definition of its
corporate values in order to
foster staff development.
These values describe the
four human behaviors that
facilitate the organization’s
journey toward success,
namely : Customer Priority,
Integrity, Reliability, and
Professional Excellence.

As of December 31, 2010,
the total number of
employees at TISCO Group
was 3,041

FAIR EMPLOYMENT
CAREER PATH
MANAGEMENT

In order to serve the varied
business aims of the Tisco
Group while maintaining a
uniform corporate identity
across the Group, the
selection criteria for
employees is based on
corporate values and
required levels of
competency, which are
Organisation Core
Competencies, Functional
Competencies and
Leadership Competencies.

To ensure good corporate
governance, close relatives
and family members of

the Board of Directors,

the Executive Board, and

the Management Committee,
are not considered for any
job vacancy within the Group.
The same condition applies
to senior employees

with managerial authority.

To motivate employees

and build up organizational
strength, every employee
has opportunities for career
progression, both vertically
and horizontally. TISCO
Group emphasizes
“promotion from within”

for available job positions.
Only if there is no one well
suited within the organization
will hiring from outside come
into consideration.
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SUITABLE SALARY

AND WELFARE

TISCO Group favors
competitive, stimulating
and fair remuneration
structures. Various
remuneration packages,
including salary, fixed

and variable incentives

and bonuses, social welfare,
health care and other
benefits, are designed to
match the nature of various
jobs as well as supply

and demand.

TISCO Group has adopted
the broad banding of pay
structures to facilitate the
implementation of a flat
organizational structure.
The broad banding structure
allows sufficient flexibility
to reward high professional
insight and performance
as well as individual
potential in both generalist
and specialist employees.

*In 2010 the number of
employees of TISCO Group
increased by 5.1%.
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*The group’s total employee
remuneration in the form of
salaries, bonuses, and
provident fund contributions
was 1,618,535,096.46 baht.
In the last three years,
TISCO Group has adjusted
personnel expenses to
match business
performance. The proportion
of variable personnel
expense to total personnel
expense in 2008, 2009 and
2010 was 30%, 32% and
46%, respectively.

TISCO Group also places
great importance on the
health of employees. Thus,
many facilities for activities
such as yoga, badminton,
golf, futsal and others have
been set up. Annual physical
checkups are given to
employees. The group
provides various incentives
for employees to maintain
optimum health, including
subsidizing medical expenses
and life insurance premiums.
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LEARNING ORGANIZATION
TISCO Learning Center was
established in 2010 to deliver
employee training programs
and provide a roadmap to
enhance performance,
productivity, competency

and leadership within

the organization.

*In 2010, TISCO Group
continued to implement
various development
programs, including Teller
Academy and Relationship
Managers Development
Program, Branded Customer
Service Project, Executive
Trainee Development
Program and TISCO Culture
and Value Enhancement.

*In 2010, 214 internal
training programs totaling
2,633 employee hours and
212 external training
programs totaling 3,001
employee hours were
successfully implemented.
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* At the end of 2010, amount
of TISCO Group’s employee
with over five year of service
represents 37% of the total
employee.

RESPECT HUMAN

AND LABOR RIGHTS
TISCO Group places great
importance on employee
rights. All employees are
treated equally and given
the opportunity to develop
themselves for professional
advancement. In 2010,

a complaint center with an
ombudsman was established
as a channel for the airing
of employee problems and
complaints. Employees can
contact the center directly
with complaints and be
assured that their identity
will be securely kept.
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SOCIAL RESPONSIBILITY : FOSTERING A VOLUNTEER SPIRIT
TO DEVELOP THE COMMUNITY
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TISCO Group believes in
giving emphasis to long-term
projects to achieve
sustainable development.
Primary areas of support
are youth education,
development programs
for the underprivileged,
promotion of art and
traditional culture and
disaster relief.

ORGANIZATION

OF GOOD SPIRIT

TISCO Group aims to foster
a spirit of volunteerism in

the minds of all employees
through various activities
such as disaster relief
campaigns, nationwide blood
donation, TISCO Foundation
activities, Community Library
Development and an annual
reforestation campaign.

Moreover, TISCO Group
participated in many charity
projects, namely activities
held by Unicef Thailand,
Bangrak District’s community
and welfare development
project, Special Olympics
Thailand, and charity projects
initiated by Thai Airways
International Public Company
Limited.

*In 2010, the Group held
19 blood drives, with a total
blood contribution of
1,136,200 cc.

WORKING WITH YOUTH
For almost 30 years,

the TISCO Foundation for
Charity has shown its
commitment to sustainable
social development through
its underprivileged youth
development program, which
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TISCO Foundation Social Support Activities

hUoY : UTN Unit : Baht
U | numsAnu | nusnuawenuta | nuus:nouadw Sou
Year Education | Medical Support Start-Up Fund Total
Support
2525-2547 | 85,477,599 3,939,778 1,700,979 91,118,356
1982-2004
2548 9,405,013 109,840 40,400 9,655,253
2005
2549 12,431,750 41,375 80,140 12,553,265
2006
2550 12,650,500 11,710 18,242 12,680,452
2007
2551 18,996,000 100,551 25,000 19,121,551
2008
2552 19,347,800 13,500 81,900 19,443,200
2009
2553 19,715,000 128,274 43,338 19,886,612
2010
25,000,000
19,121,551 19,443,200 19,886,612
20,000,000 — — =
15,000,000 — = =
12,553,265 12,680,452 —— —— —
s EE B OB O E 0B
10,000,000 — — — — — —
5,000,000 = = = = = =
L — — — — — —

2548/2005

provides educational
scholarships for needy
students nationwide.
Moreover, the foundation
provides medical funding

for destitute patients and
has a business start-up fund
for underprivileged people.

Apart from the interest
generated by the
foundation’s capital fund, the
foundation receives support
from TISCO Group, TISCO
employees and the general
public. In 2010, TISCO Group
contributed a total of
19,886,612 baht to

the TISCO Foundation.
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COMMUNITY
DEVELOPMENT

The Rak Rian Ru Su
Chomchon project was
initiated in 2009 with the

aim of providing learning
opportunities for rural children
and other community
members by building or
renovating libraries and
providing books to 40 villages
near TISCO branches around
the country. In 2010,

13 libraries were renovated.

SUPPORT OF THAI
CONTEMPORARY ART
TISCO Group has been

a pioneer and continuous
supporter of Thai
contemporary art since 1970.
With more than 300 art
pieces, the TISCO Art
Collection is recognized

as one of the best in the
country. TISCO Group also
supports Thai contemporary
art through the website
www.tiscoart.com, which
serves as a virtual art gallery.
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* TISCO Art Collection is
widely accepted as one of
the best contemporary art
galleries in Thailand.

*In 2010, TISCO initiated
the creation of artworks to
mark the special occasion of
HM The King’s 84 birthday,
including a sculpture
representing “the 7 cycle of
HM The King'’s birthday”
and a painting called

“Tarn Baramee”. TISCO also
produced 7% cycle of

HM The King’s birthday
calendars designed by

The RAMA IX Art Museum
Foundation.

DISASTER RELIEF

In 2010, severe floods in
many areas across the
country caused widespread
damage and hardships to
many people. Apart from
enlisting donations from
employees and customers,
TISCO Group strongly
encouraged employee
participation in disaster relief
activities. The Group
cooperated with the Thai
Banker’s Association to assist
the Panich Song Kroh
Foundation in its relief efforts.
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TISCO Group is also
providing assistance in
rebuilding after the floods,
such as supplying
educational equipment for
Wat Khok School in
Pathumthani, and building
renovation and provision of
educational equipment for
four schools in Ayutthaya,
Saraburi, Singburi and Surat
Thani. The latter project was
begun in early 2011.

The Group also made
donations to help Haiti
earthquake victims via
the Thai Red Cross.
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danonaou : Uanananunsnuadionaoi
ENVIRONMENTAL RESPONSIBILITY :
PLANTING THE SEEDS OF CONSERVATION



TISCO Group places great
importance on creating

a mindset for energy and
environmental conservation
among employees. This is
expressed in the campaign
to reduce global warming
by reducing energy
consumption, publicizing
global warming reduction
campaign activities and
providing loans for energy-
efficient projects.
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FROM SAPLINGS TO
FOREST

To create awareness of the
importance of environmental
conservation among
employees, since 1991
TISCO has maintained

a reforestation project and
holds annual reforestation
activities which are joined by
executives and employees.

* Since 1991, TISCO Group
has planted more than
340,000 trees on 1,072 rai
of land.

* TISCO’s 335-rai
reforestation area in
Sangkhla Buri district,
Kanchanaburi province,
is used as study case for
carbon credit trading.

*In 2010, TISCO Group
organized “Poh Kla,
Narian Ru” (Let’s Learn
about the Organisation of
Saplings) activities and the
Saplings Center in Nakhon
Ratchasima, one of
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the country’s largest
sapling cultivation centers,
to support reforestation
projects of the government
and private sector.

TISCO provided funding for
cultivation of 10,000
saplings at the center.

* TISCO Group has a policy
to provide loans to public
organizations and SMEs
whose operations have
minimal impact on the
environment, for example

a logistics business using
renewable energy sources.

CAMPAIGN TO REDUCE
GLOBAL WARMING
AND RESOURCE
CONSUMPTION

TISCO Group initiated

a paper sorting project,
enlisting staff to sort waste
paper before selling.

The campaign adds value to
recycling of the paper and the
cash raised from the project
was donated to TISCO
Foundation for Charity, to be
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used for educational
scholarships. In 2010 TISCO
Group earned 114,175 baht
from selling 33,042 kilograms
of paper, enough for 40
scholarships. Meanwhile,
TISCO Group continually
promotes various energy-
saving campaigns in its
offices.

* TISCO Group promotes
resource conservation and
Global Warming Reduction
by supporting the United
Nations Environment
Program Finance Initiative.

INNOVATIVE

SOCIAL WORKS

TISCO Group has established
a Productivity Improvement
Department to maximize
resource efficiency in its
operational processes,
resulting in such innovations
as an e-statement service
that allows clients to check
their statements via the
internet around the clock,
and e-TM, a new financial
application for totally
electronic transactions.

TISCO Group encourages
green business practices
by setting up a Clean
Development Mechanism
(CDM)) to provide a Certified
Emission Reductions
brokerage service to work
with project owners in
identifying the most suitable
buyers of CDM credits.

*In 2010, TISCO Group
increased its IT efficiency by
choosing IBM technology.
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TISCO Group is the first
company in Thailand to use
IBM’s Power Systems

770 server, which has

the flexibility to provide
maximum virtualization
technology and energy
efficiency.

REPORT ON SOCIAL AND
ENVIRONMENTAL
ACTIVITIES

Since 2006 TISCO Group has
prepared a special report on
social responsibility written in
both Thai and English to
share the Group’s activities
and experiences in social and
environmental development.

38 SIUUASUEIABOURDEIAU 2553
TISCO CSR Report 2010

ngufialiTisugsfiafidon lasdaas
b2 gorulantsnenlassnmsnauina bn

fiszana (Clean Development Mechanism
—CDM) Lwasaammsmﬁnamnmnu
ASUaUATAR aouumssnammawﬂumi
Usasmwasuen lag ua. Aaly JuSns
A R ' o A

AYsnelasinisaanisdaasuiiaison

o & a

N32AN WATWIERINTa- VBT UaULATA

(Certified Emission Reduction-CERs) 1w

Lmaoﬁnsﬁﬁaamm%wamLﬁ'ulﬁqsﬁa
2pIAUBELNIATUIIT Aa UTNITIRAN
Uinsludrunsnsuaulasans veayda
lasams llaudsmislinimaduglasanis
(Project Financing) 8neae

Ms9ArSIgIUAUEIAL
lla:zaunonasy

niufialionusUianiTanaziy
dszanaflstulasnisnnuioReveuds
aoﬂuvl,'sLﬂumwualuﬁmﬂuﬂiymﬂm
atf uszdouail 2549 uisnldTar
NINWRLABEIUANNTUAATEUADFIAN
woniuativananin darndunislne
WRZEINDH LA OINUUNTLIIAALAZNAITY
AanTTuduFInNLaFILIARaNBIBIANT
wigfiodu smufinm andudneg uaz
Nau’l,aa wiautssariuiln CD-ROM uas
i sHwL e wwwtisco.co.th



asunnlgdnenanssuiwoduauna:avnondou
Expense for social and environmental works

Innus:=avA

Objectives

aduayusmunsANuIIawmUNaIAU
Educational Support & Social Welfare

ousnUANIonFow
Environmental Preservation
duiasuAaudmusssy

Art & Cultural Support

ussimnnvila:HuwAewoR
Disaster Relief
SoU Total

fanssunan 2550/2007

Main Activities
us91ALinuyadsnaln 12,680,452
|vT;amsr]ﬂa
Performed by TISCO
Foundation for Charity
« NUNMSANYY 13,065,000
Scholarships
* nUSNVIWYIUIA 30,242
naznuds=nouansw
Medical & Start Up Funds
« [nsunsSnisSsusdsusu
lla:N1sas$wannisisSeu 40 Unaln
Rak Rian Ru Su Chumchon
(Renovate School Libraries as
knowledge center for community
and provide new school building)
« VMUNINSSUSTUSIAUSATaAR
inaninNsInlnglugoanv
Expand blood donation activities
thru branch networks
usernlassmsIWodunudug 4,125,547
Support other charitable projects
fionssuousnyAdIonSou 375,000
Environmental Preservation Activities
fienssuoduiasuAausmusssulng
Promote Thai Art & Culture
as$uus:AuInNssuy “7 sou ws=UNBns”

IAzNTWINSNSSY “NIUUST”

786,043

Sculpture “the 7" circle of

HM The King’s birthday” and the painting

“Tarn Baramee”
ﬁonssueidla§uﬁaLJ:ua:5musssu5uq
Other art and cultural promotion
fionssuussiMNAVia:NuweWoR
Disaster Relief Activities

18,381,832

hUoY : UTN Unit : baht

2551/2008 | 2552/2009 = 2553/2010
19,121,551 | 19,443,200 | 19,886,612
19,411,000 | 19,347,800 | 19,715,000
125,601 95,400 171,612
4,915,400 560,000

197,500 75,000

1,097,600 210,000 1,400,000
402,000 420,000 1,985,000
709,633 3,320,827 | 6,193,999
2,350,000

3,843,999

2,852,000

21,746,834 | 28,506,927 | 32,952,611
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sIAKIAUENNS?
AWARDS FOR SUCCESS

ASTAMONEY
AWARDS
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In 2010, the awards received by TISCO Group
in recognition of professional excellence
included

wTrindaunTE

wan1sd1so9N1snINUAIIaNNISUSEN
AN:z10gUlNY Us:91U 2553 s:auRIar

uiEn Asldluuwdoaniy 91ia (umau) lésu
HamIgIMITnuguafiansuiEmanzdoulng
U5¢a11 2553 luszau “Gida” arwldlasens
Corporate Governance Report of Thai Listed
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EXCELLENT CORPORATE GOVERNANCE

OF THAI LISTED COMPANY IN 2010

Given by the Thai Institute of Directors Association,

this award is based on consideration of the rights of
shareholders, the equitable treatment of shareholders,

the role of stakeholders, disclosure and transparency,

and responsibilities of the board of directors within an
organization. The prestigious award is a direct reflection
on TISCO’s high standards of management and corporate
governance.
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s199a Best Corporate Bond House 2010
swiansiald 9na (uniou) 1édTusela
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BEST CORPORATE BOND HOUSE 2010

From the Asset’s 10" Annual Asian Currency Bond
Benchmark Survey, TISCO Bank Public Company Limited
won this award for its good relations with institutional
customers, ability to provide debt instruments that suit
customers’ needs at suitable prices, and highly experienced
and trained teams. This is the fifth consecutive year the
company has taken the award.

42 SIUADSUBIABOURDAIA 2553
TISCO CSR Report 2010

s199a Best Equity Fund Group Over
Three Years

viEnnannindianianasmu Aald 91na ldiu
97998 Lipper Fund Awards 2010 d3ztAnuinig
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BEST EQUITY FUND GROUP OVER THREE YEARS
TISCO Asset Management Company Limited was granted
the title of Best Equity Fund Group of Three Years from
the Lipper Fund Awards 2010. The honor was based on
consideration of three major factors; risk-adjusted
performance, consistent return and preservation of capital.
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BEST ASSET MANAGEMENT COMPANY

From the SET Awards 2010, the award is given to TISCO
Asset Management Company Limited,

the best-performing asset company in Thailand.

s199a Best Domestic Equities House
In Thailand 2010
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BEST DOMESTIC EQUITIES HOUSE IN THAILAND 2010
From Asiamoney Awards 2010, this honor granted to
TISCO Securities Company Limited is based on strength

in research, combined with robust trading and financial
advisory capabilities in investment banking and in the
capital market.
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GRI CONTENT INDEX

STANDARD DISCLOSURES PART | : Profile Disclosures

1. Strategy and Analysis

DESCRIPTION CSR 2010 AR 2010*
1.1 Statement from the most senior decision-maker of the organization. P.1 P.A1-P.A3
1.2 Description of key impacts, risks, and opportunities. - P.2-1-P.2-11
2. Organizational Profile
DESCRIPTION CSR 2010 AR 2010
2.1 Name of the organization. P.2 P.1-1
2.2 Primary brands, products, and/or services. P.3 P.1-2
2.3 Operational structure of the organization, including main divisions, P.3 P.4-1-4-9
operating companies, subsidiaries, and joint ventures.
2.4 Location of organization's headquarters. Back Cover P.1-1
2.5 Number of countries where the organization operates, P.3 P.1-1/1-2/ 4-1
and names of countries with either major operations or that are specifically
relevant to the sustainability issues covered in the report.
2.6 Nature of ownership and legal form. - P.3-2/7-7
2.7 Markets served (including geographic breakdown, P.3 P.4-1-4-9
sectors served, and types of customers/beneficiaries).
2.8 Scale of the reporting organization. P.3/18 P.1-2/3-2
2.9 Significant changes during the reporting period regarding size, - P.A1-A3
structure, or ownership.
2.10 Awards received in the reporting period. P.40-43 P.12-11
3. Report Parameters
DESCRIPTION CSR 2010 AR 2010
3.1 Reporting period (e.g., fiscal/calendar year) for information provided. P.4 -
3.2 Date of most recent previous report (if any). - -
3.3 Reporting cycle (annual, biennial, etc.) P.4 -
3.4 Contact point for questions regarding the report or its contents. P.4 -
3.5 Process for defining report content. P.4 -
3.6 Boundary of the report (e.g., countries, divisions, subsidiaries, leased facilities, P.4 -
joint ventures, suppliers). See GRI Boundary Protocol for further guidance.
3.7 State any specific limitations on the scope or boundary of the report P.4 -
(see completeness principle for explanation of scope).
3.8 Basis for reporting on joint ventures, subsidiaries, leased facilities, - -
outsourced operations, and other entities that can significantly affect
comparability from period to period and/or between organizations.
3.9 Data measurement techniques and the bases of calculations, including P.4 -
assumptions and techniques underlying estimations applied to the compilation
of the Indicators and other information in the report. Explain any decisions
not to apply, or to substantially diverge from, the GRI Indicator Protocols.
3.10 Explanation of the effect of any re-statements of information provided in - P. A1-A3/ 3-1
earlier reports, and the reasons for such re-statement (e.g., mergers/acquisitions,
change of base years/periods, nature of business, measurement methods).
3.1 Significant changes from previous reporting periods in the scope, - -
boundary, or measurement methods applied in the report.
3.12 Table identifying the location of the Standard Disclosures in the report. P.44-48 -
3.13 Policy and current practice with regard to seeking external assurance for the report. - -

44
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4. Governance, Commitments and Engagement

DESCRIPTION CSR 2010 AR 2010
41 Governance structure of the organization, including committees P.8-10 P.8-1-8-3
under the highest governance body responsible for specific tasks,
such as setting strategy or organizational oversight.
4.2 Indicate whether the Chair of the highest governance body - P.8-4
is also an executive officer.
4.3 For organizations that have a unitary board structure, - P.8-4
state the number of members of the highest governance body
that are independent and/or non-executive members.
4.4 Mechanisms for shareholders and employees to provide P.9-10 P.8-22 - 8-23
recommendations or direction to the highest governance body.
4.5 Linkage between compensation for members of - P.8-16 - 8-17
the highest governance body, senior managers, and executives /8-27/11-9
(including departure arrangements), and the organization's performance
(including social and environmental performance).
4.6 Processes in place for the highest governance body P.12 P.8-15/8-21
to ensure conflicts of interest are avoided.
4.7 Process for determining the qualifications and expertise of the members - P.8-5-8-11
of the highest governance body for guiding the organization's strategy
on economic, environmental, and social topics.
4.8 Internally developed statements of mission or values, P.2/5 P.3-3/8-29
codes of conduct, and principles relevant to economic, environmental,
and social performance and the status of their implementation.
4.9 Procedures of the highest governance body for overseeing P.5 P.8-2/P.12-10
the organization's identification and management of economic,
environmental, and social performance, including relevant risks
and opportunities, and adherence or compliance with internationally
agreed standards, codes of conduct, and principles.
410 Processes for evaluating the highest governance body's own - P.8-29
performance, particularly with respect to economic,
environmental, and social performance.
411 Explanation of whether and how the precautionary approach P.34 P.12-4
or principle is addressed by the organization.
412 Externally developed economic, environmental, and social charters, P.36 P.12-4
principles, or other initiatives to which the organization subscribes or endorses.
413 Memberships in associations (such as industry associations) and/or - -
national/international advocacy organizations in which the organization:
*Has positions in governance bodies; *Participates in projects or committees;
*Provides substantive funding beyond routine membership dues;
or *Views membership as strategic.
414 List of stakeholder groups engaged by the organization. P.9-10 P.12-2
4.15 Basis for identification and selection of stakeholders with whom to engage. P.9-10 P.12-2
4.16 Approaches to stakeholder engagement, including frequency - P.8-19 - 8-22
of engagement by type and by stakeholder group.
417 Key topics and concerns that have been raised through - P.8-22
stakeholder engagement, and how the organization has responded to those
key topics and concerns, including through its reporting.
STANDARD DISCLOSURES PART II : Disclosures on Management Approach (DMAs)
G3 DMA DESCRIPTION CSR 2010 AR 2010
DMA PS Disclosure on Management Approach PS P.3 P.4-1-4-9
DMAEC Disclosure on Management Approach EC P.5 P.11-1-11-19
DMA EN Disclosure on Management Approach EN P.34-38 P.12-4
DMA LA Disclosure on Management Approach LA P.19-21 P.8-30-8-36/ 12-3
DMA HR Disclosure on Management Approach HR P.19/23 | P.8-32/8-34/12-3
DMA SO Disclosure on Management Approach SO P.26 P.12-1-12-10
DMA PR Disclosure on Management Approach PR P.14-15/37-38 P.12-2-12-3
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STANDARD DISCLOSURES PART Il : Performance Indicators

Economic

DESCRIPTION CSR 2010 AR 2010

ECONOMIC PERFORMANCE

EC1 Direct economic value generated and distributed, including revenues, P.20/ 39 P.11-1-11-19
operating costs, employee compensation, donations and other community /12-8-12-10
investments, retained earnings, and payments to capital providers and governments.

EC2 Financial implications and other risks and opportunities - -
for the organization's activities due to climate change.

EC3 Coverage of the organization's defined benefit plan obligations. P.36-37 | P.8-30-8-31/8-33

EC4 Significant financial assistance received from government. - -

MARKET PRESENCE

EC5 Range of ratios of standard entry level wage compared P.20 P.8-33
to local minimum wage at significant locations of operation.

EC6 Policy, practices, and proportion of spending P.13 -
on locally-based suppliers at significant locations of operation.

EC7 Procedures for local hiring and proportion of senior management P.19 P.8-32
hired from the local community at significant locations of operation.

INDIRECT ECONOMIC IMPACTS

EC8 Development and impact of infrastructure investments and services provided P.28/ 39 P.12-8 - 12-10
primarily for public benefit through commercial, in-kind, or pro bono engagement.

EC9 Understanding and describing significant indirect economic impacts,
including the extent of impacts. - P.4-10 - 4-19

Environmental

DESCRIPTION CSR 2010 AR 2010

MATERIALS

EN1 Materials used by weight or volume. - -

EN2 Percentage of materials used that are recycled input materials. - -

ENERGY

EN3 Direct energy consumption by primary energy source. - -

EN4 Indirect energy consumption by primary source. - -

EN5 Energy saved due to conservation and efficiency improvements. -

EN6 Initiatives to provide energy-efficient or renewable energy based products P.36 -
and services, and reductions in energy requirements as a result of these initiatives.

EN7 Initiatives to reduce indirect energy consumption and reductions achieved. P.36 -

WATER

EN8 Total water withdrawal by source. - -

EN9 Water sources significantly affected by withdrawal of water. - -

EN10 Percentage and total volume of water recycled and reused. -

BIODIVERSITY

EN11 Location and size of land owned, leased, managed in, or adjacent to, N/A N/A
protected areas and areas of high biodiversity value outside protected areas.

EN12 Description of significant impacts of activities, products, and services on biodiversity N/A N/A
in protected areas and areas of high biodiversity value outside protected areas.

EN13 Habitats protected or restored. N/A N/A

EN14 Strategies, current actions, and future plans for managing impacts on biodiversity. N/A N/A

EN15 Number of IUCN Red List species and national conservation list species N/A N/A
with habitats in areas affected by operations, by level of extinction risk.

EMISSIONS, EFFLUENTS AND WASTE

EN16 Total direct and indirect greenhouse gas emissions by weight. - -

EN17 Other relevant indirect greenhouse gas emissions by weight. - -

EN18 Initiatives to reduce greenhouse gas emissions and reductions achieved. P.36-37 P.12-4

EN19 Emissions of ozone-depleting substances by weight. - -

EN20 NOx, SOx, and other significant air emissions by type and weight. - -

EN21 Total water discharge by quality and destination. - -

EN22 Total weight of waste by type and disposal method. - -

EN23 Total number and volume of significant spills. - -

EN24 Weight of transported, imported, exported, or treated waste deemed hazardous - -
under the terms of the Basel Convention Annex |, Il, lll, and VIII, and percentage
of transported waste shipped internationally.

EN25 Identity, size, protected status, and biodiversity value of water bodies and - -
related habitats significantly affected by the reporting organization's
discharges of water and runoff.

PRODUCTS AND SERVICES

EN26 Initiatives to mitigate environmental impacts of products and services, P.15/ 37-38 P.12-3-P.12-4
and extent of impact mitigation.

EN27 Percentage of products sold and their packaging materials - -
that are reclaimed by category.

COMPLIANCE

EN28 Monetary value of significant fines and total number of non-monetary P.15 -
sanctions for non-compliance with environmental laws and regulations.

TRANSPORT

EN29 Significant environmental impacts of transporting products - -
and other goods and materials used for the organization's operations,
and transporting members of the workforce.

OVERALL

EN30 Total environmental protection expenditures and investments by type. P.39 P.12-9
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Social : Labor Practices and Decent Work

DESCRIPTION CSR 2010 AR 2010
EMPLOYMENT

LA1 Total workforce by employment type, employment contract, and region. P.18 P.8-30
LA2 Total number and rate of employee turnover by age group, gender, and region. P.23 -
LA3 Benefits provided to full-time employees that are not provided to temporary - P.8-33

or part-time employees, by major operations.
LABOR / MANAGEMENT RELATIONS
LA4 Percentage of employees covered by collective bargaining agreements. - -
LA5 Minimum notice period(s) regarding significant operational changes, - P.8-32
including whether it is specified in collective agreements.
OCCUPATIONAL HEALTH AND SAFETY

LA7 Rates of injury, occupational diseases, lost days, and absenteeism, - -
and number of work-related fatalities by region.
LA8 Education, training, counseling, prevention, and risk-control programs - P.8-33

in place to assist workforce members, their families, or community members
regarding serious di

TRAINING AND EDUCATION

LA10 Average hours of training per year per employee by employee category. P.23 P.12-3

LA11 Programs for skills management and lifelong learning that support pP.22 P.8-32 -P.8-34
the continued employability of employees and assist them
in managing career endings.

LA12 Percentage of employees receiving regular performance and career - P.8-32
development reviews.

DIVERSITY AND EQUAL OPPORTUNITY

LA13 Composition of governance bodies and breakdown of employees per - P.8-30
category according to gender, age group, minority group membership,
and other indicators of diversity.

LA14 Ratio of basic salary of men to women by employee category. - -

Social : Human Rights

DESCRIPTION CSR 2010 AR 2010
DIVERSITY AND EQUAL OPPORTUNITY
HR1 Percentage and total number of significant investment - P.12-3

agreements that include human rights clauses or that have
undergone human rights screening.
HR2 Percentage of significant suppliers and contractors that have - N/A
undergone screening on human rights and actions taken.
NON-DISCRIMINATION

HR4 Total number of incidents of discrimination and actions taken. - -
FREEDOM OF ASSOCIATION AND COLLECTIVE BARGAINING
HR5 Operations identified in which the right to exercise freedom P.23 P.12-3

of association and collective bargaining may be at significant risk,
and actions taken to support these rights.

CHILD LABOR

HR6 Operations identified as having significant risk for incidents of child labor, N/A N/A
and measures taken to contribute to the elimination of child labor.

FORCED AND COMPULSORY LABOR

HR7 Operations identified as having significant risk for incidents of forced P.19/23 P.12-3
or compulsory labor, and measures to contribute to the elimination
of forced or compulsory labor.

Social : Society

DESCRIPTION CSR 2010 AR 2010
COMMUNITY
SO1 Nature, scope, and effectiveness of any programs P.28-31 P012-5-12-10

and practices that assess and manage the impacts of operations
on communities, including entering, operating, and exiting.

CORRUPTION
SO2 Percentage and total number of business units analyzed for risks related to corruption. - P.2-9
SO3 Percentage of employees trained in organization's anti-corruption policies

and procedures. - -
SO4 Actions taken in response to incidents of corruption. P.13 -
PUBLIC POLICY
SO5 Public policy positions and participation in public policy development and lobbying. P.12 P.8-30
SO6 Total value of financial and in-kind contributions to political parties, P.12 P.8-30

politicians, and related institutions by country.
ANTI-COMPETITIVE BEHAVIOR
SO7 Total number of legal actions for anti-competitive behavior, - -
anti-trust, and monopoly practices and their outcomes.

COMPLIANCE
SO8 Monetary value of significant fines and total number of non-monetary P.15 P.6-1
sanctions for non-compliance with laws and regulations.
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Social : Product Responsibility

DESCRIPTION CSR 2010 AR 2010

CUSTOMER HEALTH AND SAFETY

PR1 Life cycle stages in which health and safety impacts of products P.15 P.12-2 - P.12-3
and services are assessed for improvement, and percentage of significant products
and services categories subject to such procedures.

PR2 Total number of incidents of non-compliance with regulations and voluntary codes P.15 P.6-1
concerning health and safety impacts of products and services during their
life cycle, by type of outcomes.

PRODUCT AND SERVICE LABELING

PR3 Type of product and service information required by procedures, and percentage of P.14 P.12-2 - P.12-3
significant products and services subject to such information requirements.

PR4 Total number of incidents of non-compliance with regulations and voluntary codes P.14 -
concerning product and service information and labeling, by type of outcomes.

PR5 Practices related to customer satisfaction, including results - P.8-35
of surveys measuring customer satisfaction.

MARKETING COMMUNICATIONS

PR6 Programs for adherence to laws, standards, and voluntary codes related P.15 -
to marketing communications, including advertising, promotion, and sponsorship.

PR7 Total number of incidents of non-compliance with regulations and voluntary codes P.15 -
concerning marketing communications, including advertising, promotion,
and sponsorship by type of outcomes.

CUSTOMER PRIVACY

PR8 Total number of substantiated complaints regarding breaches P.15 P.8-29
of customer privacy and losses of customer data.

COMPLIANCE

PR9 Monetary value of significant fines for non-compliance with laws P.15 P.6-1
and regulations concerning the provision and use of products and services.

Financial Service Sector : Specific Disclosure on Management Approach

DESCRIPTION CSR 2010 AR 2010

DISCLOSURE ON MANAGEMENT APPROACH PS

FS1 Policies with specific environmental and social components applied to business lines. P.5/10 -

FS2 Procedures for ing and screening environmental and social risks in business lines. - -

FS3 Processes for monitoring clients' implementation of and compliance P.11 -
with environmental and social requirements included in agreements or transactions.

FS4 Process(es) for improving staff competency to implement the environmental
and social policies and procedures as applied to business lines. P.26 -

FS5 Interactions with clients/investees/business partners regarding
environmental and social risks and opportunities. P.31 -

PRODUCT PORTFOLIO

FS6 Percentage of the portfolio for business lines by specific region, size - P.11-5-11-6
(e.g. micro/SME/large) and by sector.

FS7 Monetary value of products and services designed to deliver a specific - -
social benefit for each business line broken down by purpose.

FS8 Monetary value of products and services designed to deliver a specific - -
environmental benefit for each business line broken down by purpose.

AUDIT

FS9 Coverage and frequency of audits to assess implementation of environmental - -
and social policies and risk nent procedures.

ACTIVE OWNERSHIP

FS10 Percentage and number of companies held in the institution's portfolio with which - -
the reporting organization has interacted on environmental or social issues.

FS11 Percentage of assets subject to positive and negative environmental or social screening. - -

FS12 Voting polic(ies) applied to environmental or social issues for shares over which - -
the reporting organization holds the right to vote shares or advises on voting.

COMMUNITY

FS13 Access points in low-populated or economically disadvantaged areas by type. - P.4-1

FS14 Initiatives to improve access to financial services for disadvantaged people. P.15 P.4-3/12-3

PRODUCT AND SERVICE LABELING

FS15 Policies for the fair design and sale of financial products and services. P.15 P.12-2 - P.12-3

FS16 Initiatives to enhance financial literacy by type of beneficiary. P.14-15 P.12-3

*Note: CSR2010
AR 2010
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